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Brand Challenge 
 

 
 

The brand manufactures Bathroom products. Despite a wide range of 

effective products, they were struggling in accomplishing their sale targets. 

They were looking at good returns on the investment from paid ads. 
 
 
 
 
 
 
 
 

 

Our Recommendation 
 
 

We saw the real potential in launching Facebook Shopping Campaign, 

so we recommended that they must invest some of their marketing 

budgets into Sale Catalog & Conversion objective Ads to take advantage 

of this powerful new route into the results.



Strategy Key Metrics
 
 

Upon taking over the account, we started our process with 

market analysis to determine the opportunities and competitiveness. 

Once done with our initial analysis, we moved to the next phase to 

setting up a Facebook Feed catalog and link with FB page. The next 

step was to set up Conversion & Sale Catalog campaigns in FB ad 

account with dynamic ads & automated bidding to collect data 

initially.  

400% 
ROAS 

1600% 
Increased Imp. 

 
 

 
 
 
 

 



Result 
 
 

 

The Conversion Objective campaigns 

turned 

out to be successful in 

improving sales and 

delivered higher ROI. 
 
 
 

Received 2M impressions in June 

month. 

 

Delivered 71 orders in June month. 

 

Generated revenue of $87,149 just in a 

June month. 

 

95% of sales came from Smartphone 

 

 

 



 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Thank You 


